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The present study examines the factors that affect local residents’ attitudes
towards tourism development. In this regard, the case taken under
consideration is the potential tourism development of the estate of the former
salt pans (Alykes) of Anavyssos (Attica, Greece). In order to examine local
residents’ perceptions and attitudes, a survey was conducted in the neighboring
communities. The survey’s results indicate that residents support the
development of the specific estate, mainly through small scale tourism facilities
and parks. Additionally, the respondents believe that the development of large
scale tourism facilities could lead to both positive and negative impacts, with
the most common being creation of new jobs, achievement of local development,
increase of private investments, unplanned urban sprawl and increased arrivals
of immigrants. The potential impacts were classified in six categories, namely
positive economic, infrastructure and environmental impacts and negative
environmental, social and built environment impacts. The factors that were
found to significantly affect residents’ attitude on potential tourism
development were a) gender, b) educational level, c) distance from the seaside,
d) positive economic impacts and e) negative environmental and built
environment impacts. The significant effect of the potential impacts provides
proof for the verification of the social exchange theory.
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The adoption of a scientifically integrated spatial planning is a basic
prerequisite for the development of commercial and social activities, especially
in the tourism industry. The organization of tourism development through land-
use planning, based on the principles of sustainable development, increases
investors’ confidence and upgrades the country to a mature tourist destination
for investments.

In Greece, following the cancellation by the Hellinic Council of State of the last
Special Spatial Planning for Tourism (SSPT), the siting of tourist facilities has
been dependent on the existing Regional Spatial Plans over the past three years
which do not include many modern tourism development models. The lack of
specific spatial planning for tourism is an inhibiting factor in the realization of
hotel investments. In the light of this constraint on the tourist accommodation
industry, this research is about to illustrate the extent of the impact of the
absence of an appropriate SSPT on the realization of hotel investments.

THE TOURISM SECTOR IN GREECE: A SOCIOLOGICAL PERSPECTIVE
AND REVIEW
Angeliki N. Menegaki, George M. Agiomirgianakis & Eirini Arvanitaki 67

This paper discusses the tourism sector in Greece from a sociological
perspective. More specifically, it attempts to paint an elaborate picture of the
socioeconomic and sociocultural factors that influence the tourism sector in
Greece. It does so, by focusing on the distribution of tourism activity and hotel
accommodation in the country, the tourist overnight stays and the contribution
of the tourism sector to the country’s economy. The impact of tourism in the
labour market as well as the ills and potentials that characterise it, are also
examined.

SEGMENTING TOURISM MARKETS ON THE DUAL BASIS OF
VISITORS’ INCOME LEVELS AND THE ATTRIBUTED IMPORTANCE
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Ourania Vitouladiti & Alexandra Ntaka 96

The present paper, through the formulating and testing of research hypotheses
and by using as a case study the city of Athens, attempted to correlate
demographic variables and specifically the income levels with the city’s
characteristics, which are considered important and influence its choice by
tourists. The findings revealed which income categories of customer markets
considered several criteria to be important and whether these criteria have
influenced or not their decision to visit the destination. The
characteristics/criteria studied were the available information on the
destination, climatic conditions, nightlife, history and culture, the no terrorism
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effect, flight and accommodation availability, general reputation of the
destination, proximity to other countries that tourists also visit etc.

The findings of the above analysis indicated the degree of influence or not of
several criteria for the selection of Athens as a tourism place. With the
demographic variable of income being proven to be correlated or not with
various destination selection criteria, marketers of various tourism
organizations, tour operators and travel enterprises are given the possibility to
design effective tourism marketing strategies. They can focus on those criteria
that indicate the behavior of potential customers and promote them in
advertising campaigns. As a result, they can make a much better use of
available funds and the potential of internet and new technologies.

EXPLORING COMMUNITY STAKEHOLDERS' PERCEPTIONS OF
MASS TOURISM: THE CASE OF BRUGES
Gilda Hernandez-Maskivker, Sonia Ferrari & Aurelie Nathalie J.Cruyt 124

In the last years, there have been protests by residents against tourism in
several destinations around the world. Tourists have also increasingly
complained about destinations being overcrowded. At the same time, visitors
are looking for more authentic experiences. Our research has been conducted
in Bruges, one of the major tourist destinations in Belgium to analyse
stakeholder’s perceptions of mass tourism and how destinations can ensure a
more sustainable development. One of the major findings from this research is
the importance of locals’ support to promote a sustainable tourism. Residents
and local entrepreneurship could have a more positive attitude towards tourism
if the positive impact outweighs the disadvantages of tourism. Practical and
managerial implications are suggested.

TOWARDS UNIVERSITY INVOLVEMENT IN COMMUNITY-BASED
TOURISM MONITORING & EVALUATION EDUCATION
Ivan G. Govender & Andrea Giampiccoli 145

Community-based tourism aim is towards holistic development of
disadvantaged community members. While universities possess various
characteristic values to assist in CBT projects, monitoring and evaluation is
seen as a fundamental component in CBT projects. However, there is a dearth
of information regarding the monitoring and evaluation of CBT. This paper,
based on an array of various literature and the above-mentioned issues
advances an interactive model between University and key stakeholders in a
CBT project in relation to M&E. The interaction model proposes three main
groups, namely, the M&E process; stakeholder management and the activities
that work synergistically to achieve the CBT impacts. The paper support the
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need to enhance M&E of CBT projects and to research the possible positive
role that universities can have in CBT.

CONCEPTUALIZING TRIATHLON SPORT EVENT TRAVELERS’
BEHAVIOR

Michela Cesarina Mason, Andrea Moretti, Francesco Raggiotto & Adriano
Paggiaro 164

This paper analyzes the relationships between self-congruity, functional
congruity, satisfaction, sport event involvement and behavioral intentions of
triathlon sport travellers. The moderating effect of different training
experiences is assessed in allowing these relations. 885 data were collected
among triathletes participating to international triathlon competitions. A
theoretical model has been developed and tested using Structural Equation
Modelling (SEM). The majority of hypothese are empirically confirmed.
Regarding the moderation hypothesis, a multi-grou SEM has been estimated
(considering high-intensity and low-intensity sport training as moderators).
Some differences between the two groups are highlighted, remarking the need
to develop differential marketing strategies in active sport tourism.

REWARD SYSTEMS AND CULTURAL CHANGE IN THE
HOSPITALITY INDUSTRY: AN ORGANIZATIONAL APPROACH
Christos Kakarougkas & loannis Ntzoufras 189

The purpose of this paper is to create prototype models capable of measuring
and depicting the impact of reward systems on specific elements that support a
process of organizational culture change (organizational systems, internal
mechanisms and structures, supportive management role and organizational
commitment to specific goals) in the hospitality industry. The literature review
led to the creation of a prototype questionnaire, which was used to collect data
from a random and proportionally stratified, representative sample of 207
general managers or human resources managers of Greek luxury hotels. For
the analysis of the collected data, Exploratory and Confirmatory Factor
Analysis was used. The above led to the creation and validation of a second-
order latent variable model as well as two latent constructs, that allowed the
scientifically novel modelling of the impact of reward systems on several
change-supportive elements in processes of changing a hotel’s organizational
culture.

GREEN HOTELS AND ENVIRONMENTAL PRACTICES: THE
CHALLENGE OF TRAVEL BEHAVIOUR CHANGE
Christos Georgia Yfantidou, Alkistis Papaioannou & Thanos Kriemadi 212
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A hotel with a sound green image can achieve cost reduction from the use of
energy and water, appeal to investors, attract and retain highly motivated
employees and cultivate guest loyalty, thereby securing top market share and
position. From the other hand, as climate change is expected to affect tourism
more than most other economic sectors, it should be in the tourism sector's own
interest to make a considerable contribution to emission reductions, even
though there is also a clear ethical and moral dimension with regard to the
human suffering caused by climate change. This paper shows that hotels use
cleaner technologies in their operations in order to attract green consumers
and so policy makers need to consider the effectiveness of promoting changes
in travel behaviour due to sustainable reasons. Their managers are convinced
that the concepts of tourism and environment are interrelated because tourism
can’t be developed without the natural environment.
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EDITORIAL

The editorial consists of nine (9) papers on various aspects of tourism. In the
first paper Spyridon Karytsas, loannis Vardopoulos and Eleni
Theodoropoulou examine the factors that affect local residents’ attitudes
towards tourism development. The estate of the former salt pans (Alykes) of
Anavyssos (Attica, Greece) was used as a case study and a a survey was
conducted in the neighboring communities. Then Konstantinos Marinakos
and Georgia Pistikou supported that the adoption of a scientifically integrated
spatial planning constitute a basic prerequisite for the development of
commercial and social activities, especially in the tourism industry. The
researchers supported that the lack of specific spatial planning for tourism in
Greece discourages investments in the hospitality sector. In the third paper,
Angeliki N. Menegaki, George M. Agiomirgianakis and Eirini Arvanitaki
attempt to reveal the socioeconomic and sociocultural factors that influence
the tourism sector in Greece. The research analyses the structure of the
tourism industry in the country and the contribution of the tourism sector in
the country’s economy and the labor market.

In the fourth paper, Ourania Vitouladiti and Alexandra Ntaka use the city of
Athens as a case study to detect the correlation between tourist demographic
characteristics and city’s offerings. The research results showed that different
criteria are used by tourists of different income categories when it is to decide
their travel destination. Then Gilda Hernandez-Maskivker, Sonia Ferrari and
Aurelie Nathalie J.Cruy use Bruges, one of the major tourist destinations in
Belgium, as a case study to analyse stakeholder’s perceptions of mass
tourism. Researchers also attempt to detect how destinations can ensure a
more sustainable development. In the sixth paper, lvan G. Govender and
Andrea Giampiccoli aim to contribute towards the knowledge of monitoring
and evaluation of Community-based tourism and to reveal the role
universities in CBT projects.
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Subsequently, Michela Cesarina Mason, Andrea Moretti, Francesco
Raggiotto and Adriano Paggiaro analyze the relationship among self-
congruity, functional congruity, satisfaction, sport event involvement and
behavioral intentions of triathlon sport travelers. Then Christos Kakarougkas
and loannis Ntzoufras create a prototype model that measures and depicts the
impact of the reward systems in the process of changing a hotel’s
organizational culture. In the last paper, Christos Georgia Yfantidou, Alkistis
Papaioannou and Thanos Kriemadi attempt to reveal if attracting green
tourists act as a motivator for hotels to use cleaner/greener technologies in
their operations.
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