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EDITORIAL1

With respect to the case studies, George M. Korres illustrate why 
technological innovation is considered as a major force in tourism industry 
and also attempts to analyze the impact of technological innovation and the 
implications on regional growth of EU member states. Katerina Psarikidou 

 
 
This is the fifth issue of TOURISMOS, entering into its third year of 
publication (volume three). In the previous two years, our multidisciplinary 
journal aimed at justifying the rationale behind introducing yet another journal 
in tourism academic studies. Capitalising on this effort, we now focus on 
furthering our scope and consolidating our position in both conceptual 
developments and practical applications in tourism. 
 
In this context, the present issue contains six research papers, two case studies 
and two research notes with an international flavour. The papers address a 
number of topics namely cultural tourism, destination image and visitor 
perceptions, tourism demand, tourism economics and policy development, 
tourism politics and social carrying capacity and sustainable development. In 
particular, Christos Vassiliadis and Thomas A. Fotiadis produced a very 
interesting contribution on museum construct motivators. The paper aims to 
present and highlight the importance of factors resulting from Repertory Grid 
Analysis contributes to the evolution of a new research area for the 
Destination Marketing Management with emphasis on Place design practices 
and development. The second paper by Ghada Abdalla Mohamed, examines 
the relationship between the image of a destination and tourist's behavioural 
intentions, and between that same image and the post-purchase evaluation of 
the quality of the whole destination and the tour. The third paper by 
Loganathan Nanthakumar, Yahaya Ibrahim & Madzli Harun thoroughly 
discusses the hypothesis of ‘economic-driven’ tourism growth in Malaysia by 
using econometric modelling. To generate the empirical analysis, this study 
used data from 1980-2007 to analyze the economic-driven tourism growth by 
using vector autoregressive (VAR) estimation. Joan C. Henderson focus on 
the examination of the nature of the relationship between politics and tourism, 
encompassing the politics of religion, is examined in this paper with particular 
reference to the case of the Maldives. Last but not least, Jesús Manuel López-
Bonilla & Luis Miguel López-Bonilla describe the findings of an empirical 
survey on measuring social carrying capacity in Western Andalusia.  
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explores the relationship between environmental ethics, the current 
Biodiversity and Sustainable Tourism Development policy-making, and the 
tourism industry. Based on the example of caretta caretta case in Greece, the 
EU Habitats Directive and the tourism development at the area, it is concluded 
that public consensus and discourse prove to be essential for a shift to a more 
attentive and less anthropocentic ethical approach by policy-makers and 
tourism actors’ in a multilevel governance society. 
 
Finally, the first research note outline the problems which concern Polish 
sociologists of tourism; Wojciech J. Cynarski & Kazimierz Obodyński present 
a very interesting conceptual discussion. The second research note is produced 
by Dimitrios Stylidis, Matina Terzidou & Konstantinos Terzidis and present a 
detailed study of tourist destination image with emphasis on the island of Ios. 
 
Based on the previous analysis, I trust that you will enjoy reading the 
contributions made in this fifth issue of TOURISMOS; we are all looking 
forward to our next issue in autumn 2008! 
 
Paris Tsartas  
Editor-in-Chief 
 
 


