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related to the socio-cultural life of the ancient society. With that in mind, a study 

is essential to carry out and to reveal the historical events that lie behind 

tourism objects with the aims of enriching insights of local people. Such an 

effort is undertaken as a support of local contents acquisition to be capable of 

extending the information of a tourism object for the locals.  
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present research has been provided to access to the efficiency of tourism 

industry in this area. For analyzing the information, the Data Envelopment 
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EDITORIAL 

The issue comprises eight (10) papers on various aspects of tourism. 

In the first paper Nguyen Minh Huan aimed to identify the most 

frequently cited hospitality scholars from 2006 to 2015. For this 

purpose two journals, International Journal of Hospitality 

Management and International Journal of Contemporary Hospitality 

Management, were reviewed. Then a productivity analysis was 

conducted based on the repeated authorship, author affiliation, and 

research contribution.  In the second paper Conceição Castro detected 

and analyzed the most significant motives that may lead someone to 

start a business in a rural tourism destination. Family and personal 

success indicated as the most important motivators by the study. Then  

researcher surveyed the problems and barriers that entrepreneurs in 

Northern Portugal have to face. The research results identified 

bureaucracy, lack of financial support and information as the most 

important obstacles.Then Zahed Shafiei and Manizheh Karoubi 

explored the challenges and prospects of e-business adoption by travel 

and tourism SMEs in Iran. They also analyzed the role of government 

as a facilitator in the process of Information and Comminications 

Technologies (ICTs) adoption by the SMEs. A mixed method research 

process that compines qualitative and quantitative research was 

employed to serve the research aims.   

 

In the fourth paper, José Francisco Perles-Ribes and Ana Belén 

Ramón-Rodríguez interlinked the concept of smart tourism 

destinations (STDs) with sustainable tourism development. According 

to the authors, the concept of STDs is the first real opportunity to make 

sustainable tourism operational as the intensive use of technology 

involved in STD allows the continuous measurement of indicators 

related to sustainability. Then,  Sabira Nalakath and Moli P. Koshy 

are concerned with the role of the supply-side stakeholders in tourism 

destination’s competitiveness.The study presents an analytical 

framework grounded on social exchange theory according to which 

destination competency and stakeholder destination fit is significantly 

important for stakeholder engagement in the destination. In the  sixth 



 
 

xiv 

paper,  Aleksa Š. Vučetić and Snežana Milošević aimed to detect on 

the influence of employees’ working age in the organization on the 

perception of the importance of basic tourism policy types in the sector 

of cultural tourism. The study was concentrated in the case of 

Montenegro. In what follows, Moh. Karmin Baruadi, Sunarty 

Eraku and Syahrizal Koem attempted to reveal the historical facts 

behind tourist objects to enrich the knowledge of the locals. They 

employed  a field survey and interview to obtain the data that would 

produce the historical overview of Otanaha Fort that constitutes a 

supporting element of cultural tourism in Gorontalo. The results show 

that the folklore of Otanaha Fort was a manifestation of features of 

social events of Gorontalo in the ancient times that depict the record 

of past events. 

 

Subsiquently, Nuno Baptista conducted a research to  present the 

application of social network analysis in tourism marketing studies. 

theoretical benefits, main contributors and core research streams of 

this approach are examined and analyzed.  In the ninth paper, Ali 

Sardar Shahraki and Saba Baharvandi studied the case of 

Chabahar zone where in spite of its potentials in attracting domestic 

and foreign tourists and to become an important pole of tourism in 

Iran, it has not been successful in attracting tourists. The  Data 

Envelopment Analysis Method (DEA) was adopted and  points of 

improvement were highlighted. Finally, Krasimira Yancheva and 

Desislava Dimitrova presented the European Destinations of 

ExcelleNce (EDEN) initiative and analyzed the EDEN destinations of 

Bulgaria.  This paper also mentions the opportunities to promote and 

develop the EDEN destinations of Bulgaria as a way to improve 

sustainable development of tourism in the country.


