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Malaysia. This article utilised a descriptive method with qualitative data
from historical writings, tourism reports and research findings
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service they have experienced. If tour guiding service is a core component
of heritage tour, then the tour guides (TGs) as being a frontline employee
in the tourism industry play an important role in shaping tourist
experience in a destination. This study evaluates the relationship between
tour guide (TG) performance and tourist’s satisfaction in terms of
psychological, spiritual and practical content during heritage guided tours
in Egypt. A questionnaire was distributed among 200 tourists of different
nationalities. Results derived from the respondents showed that (TG)
performance affects tourist experience. For a satisfied tourist transmits
his/her positive experience (word of mouth) to third persons as well as
repeating his/her visit. Finally the study ends up by a set of
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in order to maintain high standards of TG performance.

TRAINING OR VACATION? THE ACADEMIC CONFERENCE TOURISM
101
Cleopatra Veloutsou & Chrisovalantis Chreppas

The current study concentrates on factors affecting the intentions of
academics attending an academic conference. It highlights the importance
of academic conferences and academic conference tourism and discusses
meetings, the convention industry and also their utility in the career
development of academics. Through qualitative research and a review of
the literature on conference tourism push and pull motivation factors are
suggested. The power of these factors to predict the intention to attend an
academic conference is examined through quantitative research and
regression analysis. The results indicate that ‘pull’ factors are better
predictors of the intention to attend an academic conference than
motivational ‘push’ factors.

THE ENRICHMENT OF TOUR OPERATORS’ PRODUCT BY

INCORPORATING SUSTAINABLE ELEMENTS. A TOURISM AND

TRAVEL MARKETING APPROACH 131
Ourania Vitouladiti

The tour operators offering their services in established and traditional
tourism destinations for a long time face the issue of the lack of
sustainable elements in their holiday packages and their focus is mostly on
the classic 3S model. However, either their target markets or the needs of
destinations for sustainable approaches push for the enrichment of the
offered packages. Therefore, this paper studies the potential for
enrichment of classical tour packages by incorporating components of the
destinations natural and cultural resources. To recognize these elements
research has been conducted on the impressiveness of natural and cultural
resources. The results indicate not only the potential for product
enrichment with unused, till now, elements but also suggest the creation of
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new packages for targeted markets. Facts that are positive for both the
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Gunung Reng area is one of interesting places in the state of Kelantan,
Malaysia. It is located in Batu Melintang sub-district, along the East-West
Expressway in Jeli district in the northwestern corner of Kelantan. Though
the local people designated Gunung Reng as a ‘gunung’ (the Malay word
for ‘mount’), it is not a mount in the true definition but it is actually a
mogote hill towering above the flat alluvial topography. This study is to
discuss the public perception on promoting sustainable ecotourism at this
area. This study was carried out by distributing 30 questionnaires to
different respondents which consist of local government staff, local
communities and visitors (foreign and domestic) to see their perception on
the attitude, awareness, and the way to conserve this ecotourism sites
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experience.
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destination level, influenced by complex global and regional politico-
economic factors. A regional outlook reflecting on England as an
exemplar of a shifting destination management is introduced and provides
the basis of investigation. Particular attention is given to the new model of
destination management in England and its prospective role in realising
the benefits of the emerging visitor economy. Secondary data sources in
the form of destination management strategies and industry reports have
been explored and informed the discussion of the two evolving concepts —



destination management on a local level and the multifaceted visitor
economy. Outcomes of the analysis suggest that further enquiry into the
blurred visitor economy concept is imperative, particularly in times of
organisational restructuring, changing destination management priorities
and increased competition.
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economic, social and cultural developments after the Second World War,
with improving communication and transportation, increased leisure time.
The possibility of allocating some part of revenue for unnecessary affaires
caused the spread of rural tourism and consequently the popularity of
second homes in the western world and many other countries. This paper
introduced the second homes, their emergence and spread in all around
the world, their geographical and spatial analysis and the importance of
rural development, and then it investigated the role of second home
tourism in rural development and their tourism development implications
in all the environmental, economic, and social aspects. At last Sustainable
development of rural tourism strategies was examined.
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currency value which can be a successful factor in attracting tourism from
other countries. Placed among the first ten countries with cultural and
natural attractions, distinct hospitality and delivering cheaper services
compared to other destinations are the main factors which can be used in
creating a destination brand for Iran. On this basis, relying on real
advantage of its unique attractions is much better than creating artificial
spaces and short-term booms. The present study investigated the brand
image of tourism in Iran, before and after the sanctions. Data are
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gathered using 5-point Likert scale in a questionnaire and results in the
analysis and conclusions are presented.

JOURNAL AIMS AND SCOPE 267

NOTES FOR CONTRIBUTORS 273

xii



EDITORIAL

This is the nineteenth issue of TOURISMOS, starting its 10th year of
publication. In the previous eighteen issues, our multidisciplinary journal
aimed at providing a platform that supports the transmission of new
scholarly discoveries in the fields of tourism and hospitality, and we have
been excited about offering a platform that supports scholars in building
upon intellectual treasures and advancing our understanding about various
fields of research in novel and meaningful ways. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism, travel,
leisure and hospitality.

All research papers and case studies presented in this issue, address a
number of topics namely family tourism, tourists’ satisfaction, conference
tourism, ecotourism, ethnic tourism, destination management, second home
tourism, tourism marketing, destination image, and tourism education.

Based on the previous analysis, we trust that you will enjoy reading the
present issue, and we look forward to presenting you our next in autumn
2014!

Paris Tsartas Evangelos Christou
Editor-in-Chief Editor

© University of the Aegean. Print ISSN: 1790-8418, Online ISSN: 1792-6521
@ @ @ @ Except where otherwise noted, this work is licensed under
http://creativecommons.org/licenses/by-nc-nd/3.0/

xiii



