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service they have experienced. If tour guiding service is a core component 
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in Egypt. A questionnaire was distributed among 200 tourists of different 
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for ‘mount’), it is not a mount in the true definition but it is actually a 
mogote hill towering above the flat alluvial topography. This study is to 
discuss the public perception on promoting sustainable ecotourism at this 
area. This study was carried out by distributing 30 questionnaires to 
different respondents which consist of local government staff, local 
communities and visitors (foreign and domestic) to see their perception on 
the attitude, awareness, and the way to conserve this ecotourism sites 
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EDITORIAL1 
 

 
This is the nineteenth issue of TOURISMOS, starting its 10th year of 
publication. In the previous eighteen issues, our multidisciplinary journal 
aimed at providing a platform that supports the transmission of new 
scholarly discoveries in the fields of tourism and hospitality, and we have 
been excited about offering a platform that supports scholars in building 
upon intellectual treasures and advancing our understanding about various 
fields of research in novel and meaningful ways. Capitalising on this effort, 
we now focus on furthering our scope and consolidating our position in both 
conceptual developments and practical applications in tourism, travel, 
leisure and hospitality.  
 
All research papers and case studies presented in this issue, address a 
number of topics namely family tourism, tourists’ satisfaction, conference 
tourism, ecotourism, ethnic tourism, destination management, second home 
tourism, tourism marketing, destination image, and tourism education. 
 
Based on the previous analysis, we trust that you will enjoy reading the 
present issue, and we look forward to presenting you our next in autumn 
2014! 
 
Paris Tsartas    Evangelos Christou 
Editor-in-Chief   Editor 
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