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range of interests can lead to a variety of conflicts. Given the diversity of
stakeholders, effective conflict management requires an integrated
communicative approach that addresses this range interests. Yet the
question remains: Are techniques developed for a specific case, and in
one particular culture, applicable to other cases? To explore this question
we compared the attitudes of stakeholders in Vatnajokull National Park in
Iceland and Daisetsuzan National Park in Japan regarding conflict,
communication and consensus. Despite the cultural and geographical
distance between the two cases, the results show an 84% concurrence in



stakeholder views, leading the authors to conclude that, despite minor
differences, conflict management techniques can be applied across
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understandings of how people relate to their social and natural
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questionnaires were completed using a face to face interview among
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Italian and South African tourists) at various points on the island. The
findings show that rest and relaxation are the most compelling push
motivation forces followed by nostalgia, escape, novelty, social
interaction. The key pull based motives were found to be climate and
weather, landscape and scenery, flora and fauna, beaches, the exotic
atmosphere, the Mauritian hospitality and authentic Mauritian culture.
Push and pull factors between first time visitors and repeat visitors are
discussed.This study contributes to our overall understanding of why
holiday makers take travel decisions for long haul destinations like
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marketing programmes to meet the specific needs.
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the consumption of energy and water are more likely to be exacerbated by
their guests. In spite of this, most studies on environmental management in
hotels have centred on programmes and initiatives undertaken by
management with little focus on the attitudes and behaviour of guests. This
study sought to assess international tourists’ environmental attitude
towards hotels in Accra and the implications for environmental
management by hotels. A sample of 343 international tourists was
surveyed at major tourist attraction sites in Accra. The results of the study
indicate that a majority of respondents generally held the view that hotels
do not destroy the environment but contribute to the global environmental
problems. Most of them (83 %) were therefore willing to pay more to stay
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in a hotel with a responsible environmental attitude. There was also a
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The hotel industry is characterised by close and direct contact between the
employee and the customer. For this reason, one of the most effective ways
to achieve customer satisfaction and loyalty is to ensure that employees
who provide the service feel committed to the organisation where they
work. By doing so, hotel businesses can gain a sustainable competitive
advantage and improve organisational performance. Based on these



premises, this article aims to determine the relationships between certain
variables associated with the job and the organisational commitment of
the individual. The hypotheses tests reveal a strong relationship between
stable and permanent employment and higher levels of organisational
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EDITORIAL

This is the sixteenth issue of TOURISMOS, finishing its eighth year of
publication! In the previous fifteen issues, our multidisciplinary journal
aimed at providing a platform that supports the transmission of new
scholarly discoveries in the fields of tourism and hospitality, and we have
been excited about offering a platform that supports scholars in building
upon intellectual treasures and advancing our understanding about various
fields of research in novel and meaningful ways. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism, travel,
leisure and hospitality.

All research papers and case studies presented in this issue, address a number
of topics namely corporate social responsibility in the hospitality industry,
management of human resources and peer support, spatial structure of tourism,
tourism development and sustainability issues, tourism destination image,
green marketing, promotion of tourism events, supply chain management,
tourism marketing, tourists' motivations and perceptions about tourism
destinations, hotel management, travel demand and economic growth, and
management of special events.

Based on the previous analysis, we trust that you will enjoy reading the
present issue, and we look forward to presenting you our next in spring 2014!

Paris Tsartas Evangelos Christou
Editor-in-Chief Editor
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