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This paper aims to offer a preliminary case study of CSR issues being
addressed in the hospitality sector in order to disseminate best practice.
By employing a qualitative research findings reveal that Meliá Hotels
International has its own approach to CSR by incorporating a new
cultural dimension to this notion. Moreover, findings illustrate how MHI
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For many protected areas, the inclusion of interested parties in decisionmaking processes has become both more important and common. The
range of interests can lead to a variety of conflicts. Given the diversity of
stakeholders, effective conflict management requires an integrated
communicative approach that addresses this range interests. Yet the
question remains: Are techniques developed for a specific case, and in
one particular culture, applicable to other cases? To explore this question
we compared the attitudes of stakeholders in Vatnajökull National Park in
Iceland and Daisetsuzan National Park in Japan regarding conflict,
communication and consensus. Despite the cultural and geographical
distance between the two cases, the results show an 84% concurrence in

vi

stakeholder views, leading the authors to conclude that, despite minor
differences, conflict management techniques can be applied across
cultural borders provided that managers are sensitive to local
understandings of how people relate to their social and natural
environments.
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This study examines the motivational push and pull factors that affect
tourists’ decision in their choice of a holiday destination. 200
questionnaires were completed using a face to face interview among
specific groups of travellers to Mauritius (English, French, German,
Italian and South African tourists) at various points on the island. The
findings show that rest and relaxation are the most compelling push
motivation forces followed by nostalgia, escape, novelty, social
interaction. The key pull based motives were found to be climate and
weather, landscape and scenery, flora and fauna, beaches, the exotic
atmosphere, the Mauritian hospitality and authentic Mauritian culture.
Push and pull factors between first time visitors and repeat visitors are
discussed.This study contributes to our overall understanding of why
holiday makers take travel decisions for long haul destinations like
Mauritius and can therefore help destination marketers develop better
marketing programmes to meet the specific needs.
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The available literature suggests that there has been a rise in green
consumerism, not only among general consumers but tourists. This has
provided the impetus for the ‘greening’ of hotels as hotel guests have
indicated their preference for hotels that ‘take care of the environment’.
Ironically, the environmental impacts of hotels especially with regards to
the consumption of energy and water are more likely to be exacerbated by
their guests. In spite of this, most studies on environmental management in
hotels have centred on programmes and initiatives undertaken by
management with little focus on the attitudes and behaviour of guests. This
study sought to assess international tourists’ environmental attitude
towards hotels in Accra and the implications for environmental
management by hotels. A sample of 343 international tourists was
surveyed at major tourist attraction sites in Accra. The results of the study
indicate that a majority of respondents generally held the view that hotels
do not destroy the environment but contribute to the global environmental
problems. Most of them (83%) were therefore willing to pay more to stay
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in a hotel with a responsible environmental attitude. There was also a
significant positive relationship between some socio-demographic
characteristics of tourist such age and sex and their environmental
behaviour. The results of this study have implications for environmental
education of guests and the marketing of hotels.
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In recent years, sustainability has become a fundamental component of all
planning processes, while, on the other hand, tourism is seldom seen as a
key or priority sector in overall planning. In this article, diverse
approaches to sustainable planning that include tourism are examined in
order to provide a conceptual framework and some points of reference to
contextualize the posterior analysis of a recent planning process
undertaken in Catalonia, Spain. The discourse focuses on the proposals,
the difficulties encountered in establishing objectives and indicators,
leading finally to an evaluation of the suitability and foreseeable
effectiveness of the measures approved.
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This study examines the relationship between residents’ perceived tourism
impacts and their support for tourism development. The study was
conducted on local residents of Pamukkale, an ancient resort town in the
Aegean region of Turkey that is renowned for its thermal tourism
resources in the world. To examine the relationship between variables,
tourism impact domains were regressed against the support for tourism.
The findings revealed positive relationship between tourism impacts and
residents’ support for tourism development.
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The hotel industry is characterised by close and direct contact between the
employee and the customer. For this reason, one of the most effective ways
to achieve customer satisfaction and loyalty is to ensure that employees
who provide the service feel committed to the organisation where they
work. By doing so, hotel businesses can gain a sustainable competitive
advantage and improve organisational performance. Based on these
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premises, this article aims to determine the relationships between certain
variables associated with the job and the organisational commitment of
the individual. The hypotheses tests reveal a strong relationship between
stable and permanent employment and higher levels of organisational
commitment among hotel employees.
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rethinking the teaching-learning assumptions. Higher education today is
focused on curricula, teaching-learning processes, subjects and course
programmes attending to European credits system, teachers’ qualification
and training, academic success and scholar results, performance
standards, assessment of institutions, assessment of skills (and not merely
knowledge).In 2010 a project (Construction of Learning | ConstAp) was
developed in the Polytechnic Institute of Castelo Branco, Portugal. The
main goal was to motivate the adoption of changes concerning classroom
methodologies and students’ autonomous workload guidance in the scope
of the Bologna process implementation.This paper presents a proposal of
pedagogical intervention to deal with the mentioned objectives, a project
applied in a specific tourism course. The paper presents the first results
collected regarding the project’s implementation and seeks to impart a
methodology that can be applied to similar courses.
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This paper utilizes the theoretical framework of the Tourism Area Life
Cycle (TALC) model and applies an empirical analysis on the data for the
period 1980- 2009. The TALC multi-stage process is simulated to a
logistic curve and thus it obtains a characteristic growth coefficient r(t)
expressing its time duration. This study considers three versions for the
logistic growth coefficient and presents the spatial distribution of each
coefficient on the Greek interregional map. This approach allows to
distinguish the regions that they have reached their tourism developmental
capabilities faster than the others and to distinguish these that are still
capable for further development. The overall treatment provides the
developmental potentials of each Greek prefecture and elects some
interesting issues for the tourism policy making in Greece.
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The purpose of this study was describing who are the volunteers involved
in the Pro Loco association; analysing how the sense of identification is
strong in the participants; identifying the functions of motivations and the
sense of self-efficacy and collective efficacy in the participants.
Participants were 222 Italian volunteers. The 49% of them were members
of the Pro Loco for more than 6 years. They show a strong identification
with the group. The main reasons for their involvement and commitment in
Pro Loco are community function and understanding function; on the
other hand the career function is not a linked motivation. Volunteers show
good levels of self-efficacy and collective efficacy and a positive

x

association between function, identification and sense of self-efficacy and
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EDITORIAL 1
This is the sixteenth issue of TOURISMOS, finishing its eighth year of
publication! In the previous fifteen issues, our multidisciplinary journal
aimed at providing a platform that supports the transmission of new
scholarly discoveries in the fields of tourism and hospitality, and we have
been excited about offering a platform that supports scholars in building
upon intellectual treasures and advancing our understanding about various
fields of research in novel and meaningful ways. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism, travel,
leisure and hospitality.
All research papers and case studies presented in this issue, address a number
of topics namely corporate social responsibility in the hospitality industry,
management of human resources and peer support, spatial structure of tourism,
tourism development and sustainability issues, tourism destination image,
green marketing, promotion of tourism events, supply chain management,
tourism marketing, tourists' motivations and perceptions about tourism
destinations, hotel management, travel demand and economic growth, and
management of special events.
Based on the previous analysis, we trust that you will enjoy reading the
present issue, and we look forward to presenting you our next in spring 2014!
Paris Tsartas
Editor-in-Chief

Evangelos Christou
Editor
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