INDEXING, ABSTRACTING, RANKING & CITATION COVERAGE:

ARC-ERA (Australian Research Council — Excellence in Research for Australia
Initiative), http://www.arc.gov.au/era/default.htm

CIRET (Centre International de Recherches et d'Etudes Touristiques)

CAB Abstracts (CABI), http://www.cabi.org

CitEc (Citations in Economics), http://citec.repec.org

DBH (Norwegian Database for Statistics on Higher Education), http://dbh.nsd..uib.no
DOAJ (Directory of Open Access Journals), www.doaj.org

EBSCO Publishing, http://www.ebscohost.com

EconBiz, http:/www.econbiz.de

ECONIS, http://www.econis.cu

EconPapers, http://econpapers.repec.org

Economists Online, http://www.economistsonline.org

EZB (Elektronische Zeitschriftenbibliothek), http://rzblx1.uni-regensburg.de/ezeit
IDEAS (Internet Documents in Economics Access Service), http://ideas.repec.org
ICI (Index Copernicus International), http://www.indexcopernicus.com
INOMICS, http://www.inomics.com

ISSI (Intute Social Sciences Index), http://www.intute.ac.uk/socialsciences
Leisure, Recreation & Tourism Abstracts, http:/www.cabi.org

Murdoch University Australian Tourism Research Database,
http://wwwlib.murdoch.edu.au/guides/arts/internet/tourism.html#journals

National Library of Australia, http://catalogue.nla.gov.au

NEP (New Economics Papers), http://nep.repec.org

NewJour (Electronic Journals & Newsletters), http://library.georgetown.edu/newjour
NSD (Norwegian Social Science Data Services), http://www.nsd.uib.no
Open J-Gate, http://www.openj-gate.org

RePEc (Research Papers in Economics) http://www.repec.org

Rural Development Abstracts, http://www.cabi.org

SJR (SCImago Journal & Country Rank), http://www.scimagojr.com
SCOPUS (Elsevier Bibliographic Databases), www.info.scopus.com
SocioNet, http://socionet.ru/

SRC (Scentific Reference Cosmos), http://www.srcosmos. gr/srcosmos
ZBW (German National Library of Economics), http://www.zbw.eu

il



TOURISMOS

An International Multidisciplinary Journal of Tourism

EDITOR- IN-CHIEF

Paris Tsartas, University of the Aegean, Greece

EDITOR
Evangelos Christou, Alexander Technological Institute of Thessaloniki, Greece

CO-EDITORS
Haris Coccosis, University of Thessaly, Greece
Gerasimos Zacharatos, University of Patras, Greece

BOOK REVIEWS & CONFERENCE REPORTS EDITOR
Marianna Sigala, University of the Aegean, Greece

EDITORIAL ASSISTANT
Konstantina Tsiakali, University of the Aegean, Greece

SCIENTIFIC BOARD:

Bill Bramwell, Sheftield Hallam University, United Kingdom
Richard Butler, University of Surrey, United Kingdom

Chris Cooper, University of Queensland, Australia

Jafar Jafari, University of Wisconsin-Stout, U.S.A.

David Harrison, London Metropolitan University, United Kingdom
Chris Ryan, University of Waikato, New Zealand

John Swarbrooke, Sheffield Hallam University, United Kingdom
John Tribe, University of Surrey, United Kingdom

Francois Vellas, University of Toulouse, France

EDITORIAL ADVISORY BOARD

Amal Aboufayad, 1 ebanese University, Lebanon

George Agiomyrgianakis, Hellenic Open University, Greece
Volkan Altinas, University of Bonn, Germany

George Anastasopoulos, University of Patras, Greece
Konstantinos Andriotis, Cyprus University of Technology, Cyprus
Vassilis Angelis, University of the Aegean, Greece

David Airey, University of Surrey, United Kingdom

Teoman Alemdar, Bilkent University, Turkey

iii



Sofia Avgerinou-Kolonia, National Technical University of Athens, Greece
Thomas Baum, University of Strathclyde, United Kingdom

Eleni Briasouli, University of the Aegean, Greece

Dimitrios Buhalis, Bournemouth University, United Kingdom

Nevenka Cavlek, University of Zagreb, Croatia

Konstandinos Chatzimichalis, Harokopion University, Greece

Kaye Chon, Hong Kong Polytechnic University, Hong Kong SAR China
Lorant Denes David, Karoly Robert Féiskola, Hungary

Alex Deffner, University of Thessaly, Greece

Vasiliki Galani-Moutafi, University of the Aegean, Greece

Hugo Goetch, Free University of Bozen-Bolzano, Italy

Antti Haahti, University of Lapland, Finland

Michael Hall, University of Otago, New Zealand

Atsuko Hashimoto, Brock University, Ontario, Canada

Svetlana Hristova, University Neofit Rilski, Bulgaria

Olga Iakovidou, Aristotelian University of Thessaloniki, Greece
Elizabeth Ineson, Manchester Metropolitan University, United Kingdom
Stanislay Ivanov, International University College, Bulgaria

Zoran Ivanovic, University of Rijeka, Croatia

Peter Jones, University of Surrey, United Kingdom

Jay Kandampully, Ohio State University, USA

loannis Karamanidis, Alexander Technological Institute of Thessaloniki, Greece
Panagiotis Kassianidis, Alexander Technological Institute of Thessaloniki, Greece
Hanan Kattara, Alexandria University, Egypt

Saad Al-Deen Kharfan, Tishreen University, Syria

Fotis Kilipiris, Alexander Technological Institute of Thessaloniki, Greece
Maria Kousi, University of Crete, Greece

Metin Kozak, University of Mugla, Turkey

Dimitrios Lagos, University of the Aegean, Greece

Maria Lekakou, University of the Aegean, Greece

Pericles Lytras, T.E.1. of Athens, Greece

Leonidas Maroudas, University of the Aegean, Greece

Cynthia Mayo, Delaware State University, USA

Audrey Mc Cool, University of Nevada - Las Vegas, USA

Andreas Papatheodorou, University of the Aegean, Greece

Alex Paraskevas, Oxford Brookes University, United Kingdom

Harald Pechlaner, Katholische Universitit Eichstétt-Ingolstadt, Germany
Mukesh Ranga, CSIM University, Kanpur, India

Gordana Reckoska, University of Bitola, former Yugoslav Republic of Macedonia
Chris Roberts, University of Massachusetts, USA

Ana-Isabel Rodrigues, Polytechnic Institute of Beja, Portugal

iv



Odysseas Sakellaridis, University of the Aegean, Greece
Alexis Saveriades, Cyprus University of Technology, Cyprus
Ian Senior, Emirates Academy, United Arab Emirates
Konstandina Skanavi, University of the Aegean, Greece
Pantelis Skagiannis, University of Thessaly, Greece

Marios Soteriades, T.E.1. of Crete, Greece

Toannis Spilanis, University of the Aegean, Greece
Theodoros Stavrinoudis, University of the Aegean, Greece
Snezana Stetic, University of Novi Sad, Serbia & Montenegro
Marianthi Stogiannidou, University of the Aegean, Greece
Theano Terkenli, University of the Aegean, Greece

Rodoula Tsiotsou, University of Macedonia, Greece

Adriana Mirela Tomescu, University of Oradea, Romania
Stelios Varvaressos, T.E.L of Athens, Greece

Cleopatra Veloutsou, University of Glasgow, United Kingdom
Maria Vodenska, University of Sofia, Bulgaria

Sandra Watson, Napier University, United Kingdom

Craig Webster, College of Tourism and Hotel Management, Cyprus
Hannes Werthner, University of Innsbruck, Austria

Atila Yiiksel, Adnan Menderes University, Turkey

Elfrida Zefi, University Fan Noli of Korca, Albania



TOURISMOS

An International Multidisciplinary Journal of Tourism

Volume 8, Number 1, Spring 2013

CONTENTS

EDITORIAL Xiv

RESEARCH PAPERS:

THE YOUNG TOURIST GUIDE TO PARADISE: UNDERSTANDING

BEHAVIOURAL PATTERNS OF YOUNG BEACH-ORIENTED

TOURISTS 1
Paolo Mura & Catheryn Khoo-Lattimore

This paper seeks to advance knowledge of young beach-oriented tourists by
employing a qualitative research method. The research was conducted in los, on
the south of Athens, Greece. The location represented an extremely popular
destination for young people from all over the world. After three months of
observation and interviews with twenty five young tourists, the findings
interestingly show that the young tourists’ patterns of behaviour on holiday were
often discussed by them in contrast to the patterns of behaviour in the home
environment. This finding has important implications because it further expands
our understanding of the relationship between the tourism experience and the
leisure experience in the home environment.

COMMUNICATION PROBLEMS AMONG TOURISTS AND

COMMUNITY FORM THE TOURIST PERSPECTIVE "A CASE

STUDY FORM KARAK GOVERNORATE" 19
Mohammad Nayef Alsarayreh & Ahmed Jibreel Al Matarneh

This study aimed at recognizing the problems of communication among
the tourists and the local community in Karak Governorate forms the
perspective of tourists. It determined the problems that might lead to a
Sfault in the communicative process. This study is an explorative-analytical
one, where it adopted the methodology of data collection and analysis to
conclude findings. The researcher distributed 250 questionnaire forms,
where he retrieved 220 and excluded 20 forms. This figure represented
the population and sample of the study either. From the perspective of



tourists to the southern region there were communicative problems among
the tourists and community in terms of organizational party, except the
existence of tourist police at the tourism sites continuously to protect the
tourist from the abuse by community individuals. There were lingual
problems among tourists and community besides psychological and social
matters. But there were no problem for excuse in case of any mistake by
the tourist. The study recommended that such organizational problems
should be solved, where the state should increase the figures of tourist to
the southern region. The psycho-social problems should find a solution in
terms of sensitive and religious aspects which might lead to
misunderstanding by community and harsh the feelings of tourists besides
the difficulty of building friendship relations with tourists and treat them
with respect.

COMPARISON OF ATTRACTIVENESS OF TOURIST SITES FOR

ECOTOURISM AND MASS TOURISM: THE CASE OF WATERS IN

MOUNTAINOUS PROTECTED AREAS 35
Josef Navratil, Kamil Picha, Jaroslav Knotek, Tomas Kucera, Jana
Navratilova & Josef Rajchard

Evaluation of tourist attractions by different segments on ‘mass-tourism’ —
‘eco-tourism’ continuum for water-enhanced tourist sites in mountain and
submontane areas in South Bohemia (Czech Republic) was tested. Students
on three different study programmes were chosen as respondents for Q-
sort with photos of 48 tourist sites. Principal components factor analysis of
respondents sorting revealed three main factors of attractiveness
perception: presence of dominant attractiveness, natural landscape versus
cultural-historical site, harmony of landscape. Impact of tourist segments
was revealed for the first two factors. Hierarchical clustering of cluster
analysis was then used to obtain homogenous groups of photos. Nine types
were revealed: (a) wetlands; (b) forest springs; (c) historical monuments
rather of a marginal character; (d) perspective horizons of various
content, (e) technical treatments; (f) historical dominants; (g) waterfalls;
(h) alpine (wild) rivers; (i) harmonic landscape. Impact of tourist segments
was revealed for clusters (a), (c), (e), (f), and (i).

THE COMPARISON OF SECONDARY AND PRIMARY TOURISM

DESTINATION IMAGE: SERVING AS A BRIDGE BETWEEN

EXPECTATION AND EXPERIENCE AND GUIDING EFFECTIVE

MARKETING AND MANAGEMENT STRATEGIES 53
Ourania Vitouladiti

The importance of destination image in tourism is undeniable. Both
aspects of destination image, secondary and primary, are very important
in shaping the overall image. A comparison between them would bridge

vii



the tourists’ expectations with experience by revealing the exact deviations
from the original perception. According to the scientific literature there
are scant researches that compare, directly, these two dimensions of the
image, using a representative sample from first time visitors. Such a
comparison would enrich the limited empirical research on this specific
issue. This paper presents the direct comparison, based on empirical
research and on representative sample of British first time visitors to the
island of Corfu. The members of the sample where given two
questionnaires, (total 752 questionnaires) one at the arrival and the other
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were received from 515 participants, but 207 of them were not filled out as
required for this survey; thus, the analysis was made of 308 survey forms.
Following the analysis of demographic variables of tourists, an assessment
was made about perceptions of visitors in the area. One way in which
variance analysis was used was to research the effects of age, education,
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destination. Research findings reveal that there are significant levels of
differences regarding certain visitor attitudes in terms of age, education
level, and income level.
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characteristics and focuses on residents’ attitudes and perceptions about
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Lemnos, we find that the economic parameters contribute significant on
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society and environment, especially when the income is directly depended
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interpret the correlation between factors influencing respondents’
perception of different airline service quality elements. The research also
dealt with numerous factors affecting the marketing of low-cost airline
such as: passenger's nationality, annual income, frequency of air travel,
airline service level and air ticket prices. The essential research results
confirmed that the price factor has a primary influence on tourists’
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this region essentially revolve around the term ecotourism, falls under the
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EDITORIAL

This is the fifteenth issue of TOURISMOS, starting its eighth year of
publication. In the previous fourteen issues, our multidisciplinary journal
aimed at providing a platform that supports the transmission of new
scholarly discoveries in the fields of tourism and hospitality, and we have
been excited about offering a platform that supports scholars in building
upon intellectual treasures and advancing our understanding about various
fields of research in novel and meaningful ways. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism, travel,
leisure and hospitality.

All research papers and case studies presented in this issue, address a number
of topics namely tourism marketing, tourism planning and development,
tourists' motivations and perceptions about tourism destinations, sustainable
development, hotel management, the impact of country-specific
macroeconomic factors on hotel chain expansion, social media in destination
marketing, travel demand and economic growth, and management of special
events.

Based on the previous analysis, we trust that you will enjoy reading the
present issue, and we look forward to presenting you our next in autumn 2013!

Paris Tsartas Evangelos Christou
Editor-in-Chief Editor
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