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EDITORIAL

This is the third issue of TOURISMOS, which now enters into its second
year of publication (volume two). In the previous year, our new
multidisciplinary journal aimed at justifying the rationale behind introducing
yet another journal in tourism academic studies. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism.

In this context, the present issue contains four research papers, two case
studies and two research notes most of them with a Mediterranean flavour.
The papers address a number of topics namely branding, managerial
motivations, environmental sustainability and service quality. In particular,
Héléne de Burgh-Woodman & Jan Brace-Govan produced a very interesting
contribution on branding with reference to the niche tourism markets of
surfing and snow-port. The paper performs a comparative analysis to
highlight brand personality issues and their importance for marketers
wishing to attract diverse sub-cultural groups. The second paper by
Anastasios Zopiatis & Panikkos Constanti is thought-provoking and
challenges the conventional wisdom that monetary remuneration is the
principal motivator for hospitality managers. Based on surveys undertaken
in Cyprus, the paper identifies other motivational factors including
appreciation, career opportunities and working conditions. The third paper
by Tullio Romita thoroughly discusses the environmental impacts of non-
organised tourism in the form of “undetected” and informal relations
between tourists and local communities. As stated very validly by the
author, “undetected” tourism has important implications for sustainable
development; hence the need for corrective action, which is proposed by the
paper in the context of Southern Italy. Last but not least, Ghada Abd-Alla
Mohamed carefully examines quality of service delivered by travel agents in
Egypt from a customer satisfaction perspective. Using rigorous statistical
methods (factor and regression analysis), the paper concludes that resource
and corporate image are of primary importance in effective and successful
differentiation among travel agencies.

With respect to the case studies, Evangelos Asprogerakas constructively
uses Porter’s competitive advantage paradigm to raise issues of city
competition and urban marketing in Athens, Greece. The city should
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primarily aim at capitalising on the success of the 2004 Olympic Games to
strengthen its tourism image and effectively address any emerging
problems. Laurent Botti, Nicolas Peypoch, Rado Randriamboarison &
Bernardin Solonandrasana build an interesting econometric model for
France to explain tourism demand patterns between 1975 and 2003. The
study concludes that tourism expenditure is positively related to GDP and
negatively to relative prices.

Finally, the first research note deals with tourism education and examines
the impact of effective communication in teaching based on pleasing
students. Dina Mostafa Weheba & Maher Abd El Kader apply their
innovative approach among students at the University of Alexandria to
develop a participatory education process for the future. The second
research note is produced by Elena Spanou who carefully assesses tourism
impacts on the socio-cultural structure of Cyprus. The author expresses the
interesting view that the cost-benefit balance is vague and unclear due to the
lack of appropriate empirical data.

Based on the previous analysis, | trust that you will enjoy reading the
contributions made in this third issue of TOURISMOS; we are all looking
forward to our next issue in autumn 2007!

Paris Tsartas
Editor-in-Chief
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