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the problems of the place formation of Antalya and as regards of the
changes in traditional identification that have been detected by all
components in the city and city side with its functional structure. In
addition, identifying the criteria, which will be effective on explaining and
existence of urban identity, could develop.
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This paper presents some reflections on the need to contribute to the
construction of alternative paradigms for the relationship between
tourism, local development and sustainability. These paradigms need to be
constructed from an environmental perspective that integrates natural and
cultural (social, political and economic) factors rather than analyzing
them separately. The paper also exposes the need to include different
sectors of society, communities and regions that have so far remained
relegated, via community participation, preservation of the environmental,
cultures, local identity and autonomy, and diversification of economic
activities. Finally the paper presents four categories of analysis that
incorporate the principles of sustainable development and responsible
tourism: the hommoecosystem, rational-intuitive use, harmonious and
ethical tourism, and integrative participatory planning.
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dominance; and two their involvement respectively, namely importance
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TThe purpose of the present study is to investigate and compare the
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Alanya. So we wonder that how global crisis effected Turkish tourism
industry, especially Alanya, and Russian and German preferences. The
findings from the present study help decision takers to create new
marketing strategies for Russian and German tourists.
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tourism development are identified and analyzed to demonstrate the
existence of external costs. The ascertainment of external costs in
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EDITORIAL

This is the fourteenth issue of TOURISMOS, finishing its seventh year of
publication. In the previous thirteen issues, our multidisciplinary journal
aimed at providing a platform that supports the transmission of new
scholarly discoveries in the fields of tourism and hospitality, and we have
been excited about offering a platform that supports scholars in building
upon intellectual treasures and advancing our understanding about various
fields of research in novel and meaningful ways. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism, travel,
leisure and hospitality.

The various research papers presented in this issue, address a number of topics
namely package and mass tourism, the effect of e-services in tourism and
cultural heritage, tourists' motivations and perceptions about tourism
destinations, management of tourism clusters, hotel employee involvement in
strategic human resources management, investments and turnover in the
restaurant sector, the impact of country-specific macroeconomic factors on
hotel chain expansion, social media in destination marketing, sustainable
tourism and tour operators, travel demand and economic growth, management
of special events, demand for nature-based tourism and mystery shopping for
hotel services. The case studies examine various interesting topics like tourism
planning, cultural tourism, alternative forms of tourism and promotion.
Finally, research notes focus on various interdisciplinary issues related to
tourism and hospitality.

Based on the previous analysis, we trust that you will enjoy reading the
present issue, and we look forward to presenting you our next in spring 2013!

Paris Tsartas Evangelos Christou
Editor-in-Chief Editor
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