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EDITORIAL

This issue of TOURISMOS contains a collection of articles presented at two
events organized by the Competence Centre in Tourism Management and
Tourism Economics (TOMTE) of the Free University of Bozen-Bolzano,
Italy. Founded in 2008, TOMTE initiates, organizes, promotes and conducts
research in the areas of tourism management and marketing, tourism
economics and related areas relevant for the tourism sector, including
evaluations of the impact of tourism on regional economies and societies.
The two events organized by TOMTE were held in Bruneck-Brunico, Italy.

The Workshop Advances in Tourism Research took place in September
2009 and was organized and chaired by Juan Gabriel Brida, Stefan
Schubert, Linda Osti and Serena Volo. The third annual Consumer Behavior
in Tourism Symposium (CBTS2010) took place in December 2010 and was
co-chaired by Serena Volo and Oswin Maurer. Altogether during the two
events, TOMTE hosted nearlyl40 tourism management and tourism
economics scholars from all over the world fostering scientific exchange
among researchers and practitioners working in the field of tourism
marketing and management and tourism economics.

Of the papers presented at the two events 16 were considered for inclusion
into this special issue. Based on scientific quality, relevance and rigor,
enforced by a double-blind review process, six papers were selected and are
published herein. The six papers offer a representative sample of the large
array of research presented at the two events. The following is a summary of
the papers published in this special issue.

The first paper by Laura Parte Esteban, Maria Jesus Such Devesa and Pilar
Alberca Oliver is entitled “Earnings targets in Spanish hotel industry: an
approximation” and deals with a noteworthy microeconomic and financial
issue of the tourism industry: earning benchmarks in the hospitality sector.
The authors provide an in-depth overview of the topic followed by the
analysis of Spanish hotels exploring the relationship between earning
benchmarks and small to medium family owned enterprises.

The second paper, entitle “Heritage and tourism: theoretical and empirical
issues” authored by Tiziana Cuccia and Ilde Rizzo, seeks to provide a broad
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overview of the phenomenon of cultural tourism. Starting from the concept
of cultural tourism, the authors continue the paper with an analysis of the
role of cultural tourism in Italy, and specifically in Sicily, reporting the
results of empirical studies. The discussion of the data analysis focuses on
seasonality and the limited benefits that cultural tourism brings to reduce its
negative impacts. The authors conclude the paper with a policy perspective
and presenting governance issues, stressing the need for tourism and
cultural policies to act in a complementary way in order to mitigate tourism
seasonality through cultural initiatives strictly connected with the local
existing heritage.

In the third paper, entitled “Elements of corporate governance in tourism
organizations” Harald Pechlaner, Frieda Raich and Lisa Kofink, report on a
study conducted among South Tyrolean (Italian), Austrian and Swiss
tourism organizations on corporate governance practices in day-to-day
operations. Elements such as effective leadership, application of governance
tools, and relationships with stakeholders are investigated to determine the
extent to which corporate governance is established in tourism
organizations. This paper highlights the weak points in the implementation
and operation of corporate governance in small and medium-sized
enterprises such as Alpine tourism organizations, leaving the research open
to other SME tourism firms such as hotels and local service providers.

In the fourth paper, entitled “Anthropological roots of rural development: a
culinary tourism case study in Argentina”, Regina Schliiter describes the
experience of an Argentine town in complementing its rural tourism
offering with gastronomy to attract visitors. The paper highlights the social
and cultural dimensions of gastronomy and its role in reinforcing
communities” identity. The author concludes by warning tourism
destinations” planners of the negative consequences of shifting their
offerings without thoughtful planning.

The fifth paper entitled, “A multidisciplinary approach on destination image
construct”, authored by Ana Isabel Rodrigues, Antonia Correia and Metin
Kozakclearly shows the need for a holistic approach when analyzing
tourism destination image and to this purpose the authors present an
integrative theoretical framework of destination image. The paper concludes
by providing implications for researchers interested in investigating
destination image beyond disciplines boundaries and by suggesting
directions to marketers for future closer scrutiny of tourists experiences.
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The last paper of this special issue is authored by Margarita Payeras, Marta
Jacob, M. Antonia Garcia, Margalida Alemany, Antoni Alcover, and Lorena
Martinez-Ribes and is entitled “The yachting charter tourism SWOT: a
basic analysis to design marketing strategies”. The authors use a SWOT
approach to analyze yacht tourism on the Balearic Islands. Primary and
secondary data were used for this research and primary data were gathered
using a variety of data collection instruments: surveys, focus groups and
personal interviews. The authors conclude by providing useful insights to
design and launch strategic marketing actions meant to increase the charter
industry’s competitiveness.

This collection of articles brings together different aspects of tourism
marketing and tourism management and contributes to our understanding of
the growing set of issues relevant to tourism and hospitality science. This
special issue has been made possible by the dedicated and competent work of
the contributing authors and the reviewers. For this we express our sincere
appreciation to the distinguished group of reviewers who provided valuable
judgments and recommendations to the authors thereby contributing
significantly to the quality of this special issue. Lastly, we would like to thank
the associate editor of TOURISMOS, Evangelos Christou, for giving us the
opportunity to edit and publish this issue and for patiently working with us to
ensure a high quality result.

Serena Volo, Linda Osti and Oswin Maurer

Free University of Bozen-Bolzano
Guest Editors
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