
EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text
Volume 6

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text
Number 3

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text
2011

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text

EVAGGELOS
Typewritten Text



 
 

 

TOURISMOS is an international, multi-disciplinary, refereed (peer-

reviewed) journal aiming to promote and enhance research in all fields of 

tourism, including travel, hospitality and leisure. The journal is published 

twice per year by the Interdepartmental Program of Postgraduate Studies in 

Tourism Planning, Policy & Management of the University of the Aegean, 

54 Michail Livanou Street, GR-82100, Chios, Greece. Phone: +30-22710-

35322, Fax: +30-22710-35399, E-mail: mstath@aegean.gr, website: 

http://www.chios.aegean.gr/tourism  

 

Full-text articles of TOURISMOS can be downloaded freely from the 

journal website, at http://www.chios.aegean.gr/tourism/journal.htm 

 

 

© University of the Aegean. Printed in Greece. Some rights reserved.  

 

This work is licensed under the Creative Commons Attribution - 

Noncomercial - No Derivatives Works 3.0 Licence Unported. You are free 

to copy, distribute, display and perform the work as long as you give the 

original author(s) credit, do not use this work for commercial purposes, and 

do not alter, transform, or build upon this work. For any reuse or 

distribution, you must make clear to others the license terms of this work. 

Any of these conditions can be waived if you get permission from the 

copyright holders. Nothing in this license impairs or restricts the authors’ 

rights. You can download the Legal Code for this Licence at: 

http://creativecommons.org/licenses/by-nc-nd/3.0/legalcode or send a letter 

to Creative Commons, 171 Second Street, Suite 300, San Francisco, 

California, 94105, USA. 

  

 

Volume 6, Number 3, Winter 2011 

Print ISSN: 1790-8418, Online ISSN: 1792-6521 

 

 



 1 

INDEXING, ABSTRACTING, RANKING & CITATION COVERAGE:  

 

ARC-ERA (Australian Research Council – Excellence in Research for Australia 

Initiative), http://www.arc.gov.au/era/default.htm 

CIRET (Centre International de Recherches et d'Etudes Touristiques) 

CAB Abstracts (CABI), http://www.cabi.org  

CitEc (Citations in Economics), http://citec.repec.org 

DBH (Norwegian Database for Statistics on Higher Education), http://dbh.nsd..uib.no 

DOAJ (Directory of Open Access Journals), www.doaj.org 

EBSCO Publishing, http://www.ebscohost.com 

EconBiz, http://www.econbiz.de 

ECONIS, http://www.econis.eu 

EconPapers, http://econpapers.repec.org 

Economists Online, http://www.economistsonline.org 

EZB (Elektronische Zeitschriftenbibliothek), http://rzblx1.uni-regensburg.de/ezeit 

IDEAS (Internet Documents in Economics Access Service), http://ideas.repec.org 

ICI (Index Copernicus International), http://www.indexcopernicus.com 

INOMICS, http://www.inomics.com 

ISSI (Intute Social Sciences Index), http://www.intute.ac.uk/socialsciences 

Leisure, Recreation & Tourism Abstracts, http://www.cabi.org 

Murdoch University Australian Tourism Research Database, 

http://wwwlib.murdoch.edu.au/guides/arts/internet/tourism.html#journals 

National Library of Australia, http://catalogue.nla.gov.au 

NEP (New Economics Papers), http://nep.repec.org 

NewJour (Electronic Journals & Newsletters), http://library.georgetown.edu/newjour 

NSD (Norwegian Social Science Data Services), http://www.nsd.uib.no 

Open J-Gate, http://www.openj-gate.org 

RePEc (Research Papers in Economics) http://www.repec.org 

Rural Development Abstracts, http://www.cabi.org 

SJR (SCImago Journal & Country Rank), http://www.scimagojr.com 

SCOPUS (Elsevier Bibliographic Databases), www.info.scopus.com 

SocioNet, http://socionet.ru/ 

SRC (Scentific Reference Cosmos), http://www.srcosmos.gr/srcosmos 

ZBW (German National Library of Economics), http://www.zbw.eu 



 2 

TOURISMOS 

An International Multidisciplinary Journal of Tourism 
 

 

EDITOR- IN-CHIEF  
Paris Tsartas, University of the Aegean, Greece 

 

EDITOR  
Evangelos Christou, Alexander Technological Institute of Thessaloniki, Greece 

 

CO-EDITORS  
Haris Coccosis, University of Thessaly, Greece 

Gerasimos Zacharatos, University of Patras, Greece 

 

BOOK REVIEWS & CONFERENCE REPORTS EDITOR 
Marianna Sigala, University of the Aegean, Greece 

 

EDITORIAL ASSISTANT 
Konstantina Tsiakali, University of the Aegean, Greece 

 

SCIENTIFIC BOARD: 
Bill Bramwell, Sheffield Hallam University, United Kingdom 

Richard Butler, University of Surrey, United Kingdom 

Chris Cooper, University of Queensland, Australia 

Jafar Jafari, University of Wisconsin-Stout, U.S.A. 

David Harrison, London Metropolitan University, United Kingdom 

Chris Ryan, University of Waikato, New Zealand 

John Swarbrooke, Sheffield Hallam University, United Kingdom 

John Tribe, University of Surrey, United Kingdom 

Francois Vellas, University of Toulouse, France 

 

EDITORIAL ADVISORY BOARD 
Amal Aboufayad, Lebanese University, Lebanon 

George Agiomyrgianakis, Hellenic Open University, Greece 

Volkan Altinas, University of Bonn, Germany 

George Anastasopoulos, University of Patras, Greece 

Konstantinos Andriotis, Cyprus University of Technology, Cyprus 

Vassilis Angelis, University of the Aegean, Greece 

David Airey, University of Surrey, United Kingdom 

Teoman Alemdar, Bilkent University, Turkey 



 3 

Sofia Avgerinou-Kolonia, National Technical University of Athens, Greece 

Thomas Baum, University of Strathclyde, United Kingdom 

Eleni Briasouli, University of the Aegean, Greece 

Dimitrios Buhalis, Bournemouth University, United Kingdom 

Nevenka Čavlek, University of Zagreb, Croatia 

Konstandinos Chatzimichalis, Harokopion University, Greece 

Kaye Chon, Hong Kong Polytechnic University, Hong Kong SAR China 

Lorant Denes David, Károly Róbert Főiskola, Hungary 

Alex Deffner, University of Thessaly, Greece 

Vasiliki Galani-Moutafi, University of the Aegean, Greece 

Hugo Goetch, Free University of Bozen-Bolzano, Italy 

Antti Haahti, University of Lapland, Finland 

Michael Hall, University of Otago, New Zealand 

Atsuko Hashimoto, Brock University, Ontario, Canada 

Svetlana Hristova, University Neofit Rilski, Bulgaria 

Olga Iakovidou, Aristotelian University of Thessaloniki, Greece 

Elizabeth Ineson, Manchester Metropolitan University, United Kingdom 

Stanislav Ivanov, International University College, Bulgaria 

Zoran Ivanovic, University of Rijeka, Croatia 

Peter Jones, University of Surrey, United Kingdom 

Jay Kandampully, Ohio State University, USA 

Ioannis Karamanidis, Alexander Technological Institute of Thessaloniki, Greece 

Panagiotis Kassianidis, Alexander Technological Institute of Thessaloniki, Greece 

Hanan Kattara, Alexandria University, Egypt 

Saad Al-Deen Kharfan, Tishreen University, Syria 

Fotis Kilipiris, Alexander Technological Institute of Thessaloniki, Greece 

Maria Kousi, University of Crete, Greece 

Metin Kozak, University of Mugla, Turkey 

Dimitrios Lagos, University of the Aegean, Greece 

Maria Lekakou, University of the Aegean, Greece 

Pericles Lytras, T.E.I. of Athens, Greece 

Leonidas Maroudas, University of the Aegean, Greece 

Cynthia Mayo, Delaware State University, USA 

Audrey Mc Cool, University of Nevada - Las Vegas, USA 

Andreas Papatheodorou, University of the Aegean, Greece 

Alex Paraskevas, Oxford Brookes University, United Kingdom 

Harald Pechlaner, Katholische Universität Eichstätt-Ingolstadt, Germany 

Mukesh Ranga, CSJM University, Kanpur, India 

Gordana Reckoska, University of Bitola, former Yugoslav Republic of Macedonia 

Chris Roberts, University of Massachusetts, USA 

Ana-Isabel Rodrigues, Polytechnic Institute of Beja, Portugal 



 4 

Odysseas Sakellaridis, University of the Aegean, Greece 

Alexis Saveriades, Cyprus University of Technology, Cyprus 

Ian Senior, Emirates Academy, United Arab Emirates  

Konstandina Skanavi, University of the Aegean, Greece 

Pantelis Skagiannis, University of Thessaly, Greece 

Marios Soteriades, T.E.I. of Crete, Greece 

Ioannis Spilanis, University of the Aegean, Greece 

Theodoros Stavrinoudis, University of the Aegean, Greece 

Snezana Stetic, University of Novi Sad, Serbia & Montenegro 

Marianthi Stogiannidou, University of the Aegean, Greece 

Theano Terkenli, University of the Aegean, Greece 

Rodoula Tsiotsou, University of Macedonia, Greece 

Adriana Mirela Tomescu, University of Oradea, Romania 

Stelios Varvaressos, T.E.I. of Athens, Greece 

Cleopatra Veloutsou, University of Glasgow, United Kingdom 

Maria Vodenska, University of Sofia, Bulgaria 

Sandra Watson, Napier University, United Kingdom 

Craig Webster, College of Tourism and Hotel Management, Cyprus 

Hannes Werthner, University of Innsbruck, Austria 

Atila Yüksel, Adnan Menderes University, Turkey 

Elfrida Zefi, University Fan Noli of Korca, Albania 

 

 

 

 

 

  



 5 

 

 

Special Issue on 

Consumer Behavior in Tourism and 
Advances in Tourism Research 

 

 
Guest Editors 

Serena Volo 
Free University of Bozen-Bolzano, Italy 

Linda Osti 
Free University of Bozen-Bolzano, Italy 

Oswin Maurer 
Free University of Bozen-Bolzano, Italy 



 6 

TOURISMOS 

An International Multidisciplinary Journal of Tourism 

Volume 6, Number 3, Winter 2011 
 

 
 

CONTENTS 
 

EDITORIAL         9 

 

 

RESEARCH PAPERS: 
 

EARNINGS TARGETS IN SPANISH HOTEL INDUSTRY: AN 

APPROXIMATION       13 

Laura Parte Esteban, María Jesús Such Devesa & Pilar Alberca 

Oliver 

In this paper, two earnings targets -avoiding losses and earnings 

decreases- are analyzed in Spanish hotel industry. The methodology used 

as a proxy to earnings targets is frequency histograms. Particularly, the 

existence of a “kink” in the distribution of reported earnings around zero 

is examined. The access to financial resources to start or to consolidate 

expansion policies is an important issue to the companies belonging to 

our sample. This specific scenario allows us to study how to reach 

earnings benchmarks under debt covenant hypothesis. Likewise, Spanish 

tourism sector is characterised by small firms and most of them are 

governed by families. We explore the relationship between earnings 

benchmarks and this particular ownership structure. Finally, we examine 

the presence of auditors (and Big4 auditors) as an earnings quality tool. 

 

HERITAGE AND TOURISM: THEORETICAL AND EMPIRICAL 

ISSUES        37 

Tiziana Cuccia & Ilde Rizzo 

It is a common opinion that culture and tourism are strictly 

complementary activities because of the positive externalities that culture 

generates on tourism. In this paper, we aim at evaluating this common 

opinion. Firstly, we explore the concept of cultural tourism and the 

different definitions provided in the literature; secondly, we show the role 

that cultural tourism can play in Italy and particularly in Sicily, reporting 

the main results of some empirical studies, and finally we analyse the 

related policy implications. From this point of view, it is worth exploring 



 7 

how different institutional arrangements are able to deal with the vertical 

and horizontal fragmentation of competencies and to offer solutions for 

the governance of the interaction of the different actors (public, private, 

no profit) in order to enhance the above mentioned positive externalities. 

 

ELEMENTS OF CORPORATE GOVERNANCE IN TOURISM 

ORGANIZATIONS      57 

Harald Pechlaner, Frieda Raich & Lisa Kofink 

Tourism organizations used to be central players when it came to 

destination management. However, demands from the market — but also 

from local stakeholders — have changed significantly, both in form and 

content. One approach to further develop and professionalize tourism 

organizations is to apply the concept of corporate governance. It offers 

organizations a set of instruments to govern, control and monitor 

themselves, and enables the implementation of previously defined 

structures and standards. This article analyzes whether selected elements 

of corporate governance are applied in tourism organizations in the Alps, 

and what characteristics these elements offer. Our results show that 

tourism organizations are aware of the selected corporate governance 

elements, and even of their potential, but the degree and extent of their 

application so far has been rather poor.  

 

ANTHROPOLOGICAL ROOTS OF RURAL DEVELOPMENT: A 

CULINARY TOURISM CASE STUDY IN ARGENTINA  77 

Regina G. Schlüter 

Rural tourism is gaining new fans all the time, especially in those 

countries that have not been blessed with the natural resources necessary 

for a beach holiday industry, or that don't have a sufficiently significant 

cultural heritage to generate large waves of tourists. However the 

peacefulness of the countryside, the communing with nature and the 

chance to indulge in some traditional rural activities are not enough for a 

lot of people. As a result, people are increasingly turning to gastronomy as 

an important complement of this type of tourism and as a means of 

promoting rural development by offering traditional cuisine to tourists. 

This paper sets out a brief description of this phenomenon based on a 

study conducted in Tomás Jofré, in Argentina, of the risks which a tourist 

strategy, apparently risk-free and without any negative consequences, can 

create for a tourist destination. 

 

A MULTIDISCIPLINARY APPROACH ON DESTINATION IMAGE 

CONSTRUCT       93 

Ana Isabel Rodrigues, Antónia Correia & Metin Kozak 



 8 

Destination image has a significant theoretical and practical contribution 

in tourism. Since the last four decades conceptual and empirical studies 

concerning this topic have been conducted. However, there is still a lack of 

theoretical framework due to the complex and multiple construct of 

destination image. This paper presents work in progress towards the 

development of a destination image model and intends to be a reflective 

thinking concerning image and destination image research. A review is 

provided and a way towards a theoretical framework based on an 

alternative approach is presented. Following the assumption that 

destination image construct is ambiguous a broader understanding 

grounded on a multidisciplinary approach is required. Recommendations 

are made for using this holistic conception on destination image research, 

aiming to a future development of an integrative model to be applied on 

the Alqueva Lake, the largest man-made lake of Europe, located in the 

south of Portugal.  

 

THE YACHTING CHARTER TOURISM SWOT: A BASIC ANALYSIS 

TO DESIGN MARKETING STRATEGIES    111 

Margarita Payeras, Marta Jacob, M. Antonia Garcia, Margalida 

Alemany, Antoni Alcover & Lorena Martinez-Ribes  

The Balearics’ economy is heavily dependent on tourism, generating 

revenue and employment; nevertheless, nowadays the archipelago is 

considered a traditional destination that could be currently reaching its 

mature stage. In this context, the new marketing guidelines for tourism 

adopted by the Balearic Government in recent years are based on 

promoting the development of different tourism products. The aim of this 

new strategy is to promote high value added products, such as the yachting 

charter tourism, to explore new market segments and to improve the image 

of the destination according to the consumer behaviour.This paper 

identifies the strengths, weaknesses, opportunities and threats (SWOT) of 

the yacht charter sector, using empirical evidence on the demand and 

supply side. The results will be very useful for this sector to design and 

launch successfully new marketing and promotion strategies and policies 

in order to maintain tourism activity, increase tourist average expenditure, 

lengthen the tourist season and change the image of the islands.  

 

 

FORTHCOMING EVENTS     135 

 

JOURNAL AIMS AND SCOPE     137 

 

NOTES FOR CONTRIBUTORS     143 

 



 9 

EDITORIAL1 
 

This issue of TOURISMOS contains a collection of articles presented at two 

events organized by the Competence Centre in Tourism Management and 

Tourism Economics (TOMTE) of the Free University of Bozen-Bolzano, 

Italy. Founded in 2008, TOMTE initiates, organizes, promotes and conducts 

research in the areas of tourism management and marketing, tourism 

economics and related areas relevant for the tourism sector, including 

evaluations of the impact of tourism on regional economies and societies. 

The two events organized by TOMTE were held in Bruneck-Brunico, Italy.  

 

The Workshop Advances in Tourism Research took place in September 

2009 and was organized and chaired by Juan Gabriel Brida, Stefan 

Schubert, Linda Osti and Serena Volo. The third annual Consumer Behavior 

in Tourism Symposium (CBTS2010) took place in December 2010 and was 

co-chaired by Serena Volo and Oswin Maurer. Altogether during the two 

events, TOMTE hosted nearly140 tourism management and tourism 

economics scholars from all over the world fostering scientific exchange 

among researchers and practitioners working in the field of tourism 

marketing and management and tourism economics. 

 

Of the papers presented at the two events 16 were considered for inclusion 

into this special issue. Based on scientific quality, relevance and rigor, 

enforced by a double-blind review process, six papers were selected and are 

published herein. The six papers offer a representative sample of the large 

array of research presented at the two events. The following is a summary of 

the papers published in this special issue. 

 

The first paper by Laura Parte Esteban, María Jesús Such Devesa and Pilar 

Alberca Oliver is entitled “Earnings targets in Spanish hotel industry: an 

approximation” and deals with a noteworthy microeconomic and financial 

issue of the tourism industry: earning benchmarks in the hospitality sector. 

The authors provide an in-depth overview of the topic followed by the 

analysis of Spanish hotels exploring the relationship between earning 

benchmarks and small to medium family owned enterprises.  

 

The second paper, entitle “Heritage and tourism: theoretical and empirical 

issues” authored by Tiziana Cuccia and Ilde Rizzo, seeks to provide a broad 
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overview of the phenomenon of cultural tourism. Starting from the concept 

of cultural tourism, the authors continue the paper with an analysis of the 

role of cultural tourism in Italy, and specifically in Sicily, reporting the 

results of empirical studies. The discussion of the data analysis focuses on 

seasonality and the limited benefits that cultural tourism brings to reduce its 

negative impacts. The authors conclude the paper with a policy perspective 

and presenting governance issues, stressing the need for tourism and 

cultural policies to act in a complementary way in order to mitigate tourism 

seasonality through cultural initiatives strictly connected with the local 

existing heritage.  

 

In the third paper, entitled “Elements of corporate governance in tourism 

organizations” Harald Pechlaner, Frieda Raich and Lisa Kofink, report on a 

study conducted among South Tyrolean (Italian), Austrian and Swiss 

tourism organizations on corporate governance practices in day-to-day 

operations. Elements such as effective leadership, application of governance 

tools, and relationships with stakeholders are investigated to determine the 

extent to which corporate governance is established in tourism 

organizations. This paper highlights the weak points in the implementation 

and operation of corporate governance in small and medium-sized 

enterprises such as Alpine tourism organizations, leaving the research open 

to other SME tourism firms such as hotels and local service providers. 

 

In the fourth paper, entitled “Anthropological roots of rural development: a 

culinary tourism case study in Argentina”, Regina Schlüter describes the 

experience of an Argentine town in complementing its rural tourism 

offering with gastronomy to attract visitors. The paper highlights the social 

and cultural dimensions of gastronomy and its role in reinforcing 

communities´ identity. The author concludes by warning tourism 

destinations´ planners of the negative consequences of shifting their 

offerings without thoughtful planning.  

 

The fifth paper entitled, “A multidisciplinary approach on destination image 

construct”, authored by Ana Isabel Rodrigues, Antónia Correia and Metin 

Kozakclearly shows the need for a holistic approach when analyzing 

tourism destination image and to this purpose the authors present an 

integrative theoretical framework of destination image. The paper concludes 

by providing implications for researchers interested in investigating 

destination image beyond disciplines boundaries and by suggesting 

directions to marketers for future closer scrutiny of tourists experiences. 
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The last paper of this special issue is authored by Margarita Payeras, Marta 

Jacob, M. Antonia García, Margalida Alemany, Antoni Alcover, and Lorena 

Martínez-Ribes and is entitled “The yachting charter tourism SWOT: a 

basic analysis to design marketing strategies”. The authors use a SWOT 

approach to analyze yacht tourism on the Balearic Islands. Primary and 

secondary data were used for this research and primary data were gathered 

using a variety of data collection instruments: surveys, focus groups and 

personal interviews. The authors conclude by providing useful insights to 

design and launch strategic marketing actions meant to increase the charter 

industry´s competitiveness.  

 

This collection of articles brings together different aspects of tourism 

marketing and tourism management and contributes to our understanding of 

the growing set of issues relevant to tourism and hospitality science. This 

special issue has been made possible by the dedicated and competent work of 

the contributing authors and the reviewers. For this we express our sincere 

appreciation to the distinguished group of reviewers who provided valuable 

judgments and recommendations to the authors thereby contributing 

significantly to the quality of this special issue. Lastly, we would like to thank 

the associate editor of TOURISMOS, Evangelos Christou, for giving us the 

opportunity to edit and publish this issue and for patiently working with us to 

ensure a high quality result. 

 

Serena Volo, Linda Osti and Oswin Maurer 

Free University of Bozen-Bolzano 

Guest Editors 

 

 
 
 
 
 
 
 
 
 
 
 
 
 


