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EDITORIAL

This is the twelfth issue of TOURISMOS, finishing its sixth year of
publication. In the previous eleven issues, our multidisciplinary journal
aimed at providing a platform that supports the transmission of new
scholarly discoveries in the fields of tourism and hospitality, and we have
been excited about offering a platform that supports scholars in building
upon intellectual treasures and advancing our understanding about various
fields of research in novel and meaningful ways. Capitalising on this effort,
we now focus on furthering our scope and consolidating our position in both
conceptual developments and practical applications in tourism, travel,
leisure and hospitality.

In this context, the present issue is significantly larger than previous ones, and
it contains sixteen research papers, six case studies and two research notes
with an international flavour.

The research papers address a number of topics namely the impact of tourism
activity on local business and economic conditions in local economies in
Britain, the effect of wellness brand awareness on expected and perceived
service quality, macroeconomic country-specific factors on international
expansion of hotel chains, the impact of legislation on carbon discharge on the
income of future tourism industries, the controversial notion of assisted-
suicide tourism, factors that influence the job tenure of general managers of
private clubs, challenges for tour-guiding in Egypt, the effects of destination
positioning on hotels' performance in Milan, jet ski development strategies at
Caspian sea, tourism development and politics in the Philippines, rural tourism
offer and local community participation in Gambia, Angkor heritage tourism
and tourist perceptions, sustainable tourism development in developing
countries of South Pacific, motivations that influence tourists’ local food
consumption, and the concept of the D.1.Y. tourist.

With respect to the case studies, various interesting topics are examined, such
as medical tourism in Egypt, alternative types of tourism and ICT strategy in
Lesvos island, economic impacts of cultural festivals in Nigeria, movies as a
tool of tourism marketing, the development of cultural tourism in the United
Kingdom, and the role of the Environmental Management Systems in tourism.
Last, two interesting research notes are presented, namely an analysis of the
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sustainability of tourism supply chain through a case study research, and
casino Vs historical tourism in Laos.

Based on the previous analysis, we trust that you will enjoy reading the
present issue, and we look forward to presenting you our next in spring 2012!

Paris Tsartas Evangelos Christou
Editor-in-Chief Editor
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