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EDITORIAL1

 
 

This is the tenth issue of TOURISMOS, finishing its fifth year of publication 
(volume five). In the previous nine issues, our multidisciplinary journal aimed 
at justifying the rationale behind introducing yet another journal in tourism 
academic studies. Capitalising on this effort, we now focus on furthering our 
scope and consolidating our position in both conceptual developments and 
practical applications in tourism. 
 
In this context, the present issue is significantly larger than previous ones, and 
it contains seven research papers, four case studies and two research notes 
with an international flavour. The research papers address a number of topics 
namely risk and decision-making in tourism, tourism development in Italy, 
education for ecotourism, rural tourism development, growth and tourism 
expansion in Alto Adige, river tourism, and factors for tourism development. 
With respect to the case studies, various interesting topics are examined, such 
as service culture in Cuban tourism, cultural contribution of community-based 
homestay programs, destination marketing in Cyprus, and image analysis of 
Egypt. Last, two interesting research notes are presented, namely language 
working and hegemony, and tourism development in Iran. 
 
Based on the previous analysis, we trust that you will enjoy reading the 
present issue, and we look forward to presenting you our next issue in spring 
2011! 
 
Paris Tsartas    Evangelos Christou 
Editor-in-Chief   Editor 
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