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EDITORIAL1

 
 

This is the special issue of TOURISMOS, continuing an annual series of 
special issues. In the previous eight issues, our multidisciplinary journal aimed 
at justifying the rationale behind introducing yet another journal in tourism 
academic studies. Capitalising on this effort, we now focus on furthering our 
scope and consolidating our position in both conceptual developments and 
practical applications in tourism with special emphasis on Special Interest 
Tourism. 
 
Mass tourism, the most predominant form of tourism over the last decades, is 
gradually being brought in question. In spite of becoming a developmental 
vehicle, it does not always offer travelling experiences that are highly 
associated with immaterial qualities, ambiance, aesthetics and atmosphere, 
pure feelings and not products. Moreover, contemporary tourists are no longer 
considered to be passive participants or just observers of the offered activities. 
On the contrary, they play an active role in forming the overall tourism 
experience, seeking to fulfil several needs. The latter emerge from various 
kinds of motives which are highly related to the search for a deeper meaning 
during a travel. In an effort to respond to the modern multi-motivated tourists’ 
demands, as well as to meet their particular needs, Special Interest Tourism 
has been developed.  
 
In the case of Special Interest Tourism (SIT), traveller’s motivations as well as 
decision-making are primarily determined by a particular special interest that 
is focused either on activity/ies and/or on destinations and settings. Moreover, 
emphasis is given on the fact that, in contrast with tourism in general, which 
involves mass participation, SIT suggests non-commercialised individual 
travel. It provides a “meaningful-trip” with several social, cultural, 
environmental and communicational dimensions, rather than an “escape-trip”.  
 
A wide range of SIT categories exists: regional, rural, urban, cultural, heritage, 
wine and food, educational, religious, sport, adventure and nature-based, 
environmental, cruise, sex, health, festival, event tourism and so on. These 
categories in several cases overlap. The global financial crisis, that hit the 
world economy in 2008, has affected international tourism more than domestic 
tourism and business tourism more than leisure tourism; hotels more than 
other types of accommodation and air transport more than other types of 
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transport. According to OECD, specific forms of Special Interest Tourism 
(such as cruise tourism or winter tourism in the Alpine region) have been only 
slightly impacted during the crisis, or have even experienced growth.  
 
Within this context, this Special Issue endeavors to add to the literature on 
SIT, including articles that explore several research agendas. The selected 
studies are based on various theoretical models and they focus on planning, 
development, market and impacts of different forms of SIT, such as rural, 
cultural, wellness, cruise and tourism in protected areas. 
 
Based on the previous analysis, I trust that you will enjoy reading the 
contributions made in this special issue of TOURISMOS! 
 
Olga Iakovidou 
Guest Editor 
 
 
 


